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Research into hygiene poverty

4.2 million adults in the UK are unable to afford basic hygiene essentials like shampoo, deodorant or washing up liquid, 
and this is on the rise.

The UK is the sixth richest economy in the world, and yet the cost-of-living and inflation crises have pushed 
an additional 1.1 million people into hygiene poverty since 2022.

This isn’t just about cleanliness, or only about mental and physical wellbeing; hygiene poverty blocks opportunity and 
limits life chances.

92% of people affected by hygiene poverty reported limiting their social interactions with friends and family. Going without 
shampoo, toothpaste, laundry detergent, period products etc. causes suffering on a day-to-day basis. 60% of those 
people say they feel shame, anxiety or depression; 13% say they have avoided going to work and 9% told us they avoided a 
job interview. Hygiene poverty stretches beyond the basic right to stay clean, it also limits access to education, work, and 
routes out of poverty.

We’re all just one step away from hygiene poverty.

Hospitalisation, bereavements, divorce, illness, job losses – there are so many reasons people can suddenly be faced with 
financial strain and find themselves having to choose between paying rent, buying food, or buying hygiene and cleaning 
products. For many, they will suffer this decision in silence. By supporting THB, you’re helping vulnerable families break free 
from this cycle, restoring their health, confidence, and opportunities for a better future.



About us

The Hygiene Bank is a grassroots community initiative providing 

hygiene, personal care and household cleaning products to those of us 

who need them throughout the UK. 

The Hygiene Bank has grown from a simple belief that all of us should 

be able to access what we need to keep clean. It’s not right that feeling 

clean should be a luxury or a privilege for anyone in our society, yet 

many of us are living in poverty and can’t afford to keep clean. That’s 

why our network of projects exist – to give access to essential hygiene 

products for people going without. 

Our efforts are grounded in compassion and that hygiene poverty is 

unjust. 

We all have times in our lives when we need help, and times when we 

can offer help. 

It is only by standing together that we can destigmatise hygiene poverty 

and encourage a more empathic response to those of us who are 

struggling to stay afloat. 

Along with collecting and distributing new, unused and in-date 

personal care and household cleaning products, we work with 

other anti-poverty advocates to raise awareness of poverty in the 

UK. We aim to influence the public conversation, to increase 

demand for action so that collectively we are a voice for change. 

The Hygiene Bank promotes an inclusive environment and does 

not condone any form of discrimination. 

This volunteer overview guide explains what you can expect from 

The Hygiene Bank and our expectations of you.  Please read it 

carefully, along with the policies on our website. 

    



Our Principles



Our Principles



How we work

Our projects are powered by our volunteer community.  Each project will have a project coordinator and may oversee a team of volunteers to 
run the project collecting and distributing products, fundraising and spreading the word via social media.



Commitments & expectations

Just because we want 

to do good, we still 
need to ensure we 

are compliant



Our commitment to you

At The Hygiene Bank, we value and support every volunteer. In return for your time and energy, we promise to:

• Provide a full online induction and any ongoing training needed for your role.

• Offer regular support from your dedicated Partnership Manager in the Central Team.

• Ensure your work is meaningful, rewarding, and contributes to sustainable projects.

• Give you flexible volunteering opportunities that fit around your schedule.

• Listen to your feedback and ideas — your voice matters here.

• Reimburse reasonable, pre-approved expenses in line with our expenses policy.

• Cover you with appropriate insurance while carrying out authorised activities (excluding home and car insurance).

• Uphold policies, procedures, and values that reflect equality, diversity, and inclusion.

• Address any concerns fairly and promptly.

• Provide references for active volunteers.

• Celebrate your contributions and recognise your achievements.

• Maintain an inclusive, safe environment, free from discrimination.



Your commitment to us

As a volunteer, we ask that you:

• As a volunteer, we ask that you:

• Carry out your role to the best of your ability, keeping up to date with The Hygiene Bank’s policies and upholding our values.

• Complete required admin tasks and housekeeping promptly.

• (For Project Coordinators) Meet regularly online with your Partnership Manager to review project needs.

• Respond to messages sent to your Hygiene Bank email in a timely way.

• Represent The Hygiene Bank positively and uphold our values.

• Stay informed by reading the Volunteer Newsletter and attending or watching and recorded updates.

• Act as an ambassador when working with other organisations and businesses.

• Respect confidentiality during and after your time with us.

• Follow our brand guidelines when using our name, logo, or resources.

• Treat everyone with respect and ensure a safe environment for all.



Your commitment to us (continued)

• Ensure you carry out your Hygiene Bank activities in line with our Health & Safety guidance and risk assessments, keeping up to date with the guidance and training.

• Report any safeguarding concerns immediately.

• Disclose any relevant convictions that could affect your role.

• Maintain appropriate car and home insurance if using your car or storing products at home for The Hygiene Bank.

• Use your Hygiene Bank email address and keep your devices secure with antivirus software and, where possible, two-factor authentication.



Your commitment to us (continued)

We take standards seriously. Serious breaches include (but are not limited to) 

• Misuse of donations.

• Mistreatment of service users.

• Fraud, theft, or unauthorised possession of property or funds.

• Possession, supply, or use of illegal drugs; intoxication while volunteering.

• Indecent, immoral, discriminatory, or harassing behaviour.

• Aggressive or dangerous behaviour.

• Deliberate damage to property or donated goods.

• Refusing reasonable instructions or acting against safeguarding, equality, or health and safety standards.

• Sharing personal details in breach of GDPR.

• Campaigning or lobbying using The Hygiene Bank’s name

• Minor breaches will first be addressed informally. If issues persist, The Hygiene Bank may take further action, which could include asking you to step down.

• If you have concerns about another volunteer or representative of The Hygiene Bank, please report them immediately to the Central Team 

at complaints@thehygienebank.com

mailto:complaints@thehygienebank.com
mailto:complaints@thehygienebank.com


Do I want to start a volunteer with an existing project or start a new one?

Is there a Hygiene 
Bank project in my 

local area?

Can I commit to 
setting up my own 

project?

You may wish to consider a virtual 
volunteering opportunity where we 

match you a project in a different part 
of the country to support them with 
general admin or social media tasks

Find your Local Project 
here 

Apply here
to Volunteer

Apply here
to set up a new 

project

YES

YES

NO

NO

Here is a bit more 
information about the 

role of a Project 
Coordinator to help you 

decide

Once you have applied to 
volunteer, we will be in touch to 

book you in for an induction 
session and get the information 

we need to product your 
Identification Card.

Once completed, you will receive 
our welcome information and your 

ID card and are good to go!

https://thehygienebank.com/find-your-local-project/
https://thehygienebank.com/find-your-local-project/
https://thb.my.site.com/VolunteerPortal/s/volunteer-enquiry
https://thb.my.site.com/VolunteerPortal/s/volunteer-enquiry
https://thehygienebank.com/volunteer/volunteering-roles/
https://thehygienebank.com/volunteer/volunteering-roles/


Data protection

We are committed to respecting individuals’ right to have their data protected.

We inform people why we collect their data and what we plan to do with it. We seek their informed consent and have a mechanism in 
place for them to refuse or withdraw that consent at any time. Volunteers are expected to:

• Keep information that is not in the public domain about The Hygiene Bank and our partners confidential. 

• Only share information about individuals with their informed consent.

• Keep material containing confidential information safe and return it to Head Office upon termination of the relationship with  The 
Hygiene Bank. 

• Consider their profile on social media. Do not post anything that might be considered inappropriate or defamatory.  See our s ocial 
media policy for more details.

• Each project will be issued with a Hygiene Bank email address which must be used as the main account for all communication to  do 
with your Hygiene Bank project. We do not allow use of personal email addresses for any correspondence to do with the charity. We do 
not provide mobile phones.

• When obtaining information from a third party, please ensure that you are only collecting information that is absolutely necessary.

For further information: see our Privacy Policy on our website



Please get in touch if you 

have any further questions.

We look forward to 
welcoming you to our 

team!
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