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Welcome
to our 2021

Impact
Report

I am incredibly proud that we have such a wealth of
positive stories to share despite the difficulties of operating
in yet another year marred by the pandemic.
From the very start, 2021 offered little ground
for optimism. Our third national lockdown
hit on 6 January, straight off the back of a
Christmas spent apart from friends and family.
The economic climate grew increasingly
difficult as the year unfolded, with the end
of the furlough scheme coinciding with
the cuts to Universal Credit in October.
As 2021 drew to a close, poverty rates were
rising, food bank use was at an unprecedented
level* and many of us were already feeling
the effects of a looming cost of living crisis.
I am in awe of the resilience and agility of
the Hygiene Bank community. Rather than shrink
to survive in such a difficult climate, we chose to
grow. We chose to invest. We chose to collaborate.
First and foremost, I want to thank our
network of over 470 volunteers, who are
the heart and soul of The Hygiene Bank.
Our volunteers bring our values to life,
challenging injustice and championing
compassion in their local communities.

Our volunteers are supported by an
enterprising Head Office team. Thanks to their
tenacity, passion and energy we have built
a cohesive and purposeful community of
brands, corporate sponsors and fundraisers
who are truly invested in our mission.
Throughout this report, you will read of initiatives
that would not have been possible without the
donations and grants that were awarded to
The Hygiene Bank in 2021. It is hard to choose
highlights of a year in which every single
donation carried such weight, but a special
thank you must go to our brand partner Boots,
for being a constant source of inspiration and
support, and for investing in our future.
Before I sign off, I want to thank you for coming
on this journey with us. Your involvement makes
all the difference.
I hope you find this report energising and
optimistic. Most of all, I hope that it inspires you
to continue to support our crucial work.
Thank you and enjoy,
Tom Poynter, Chairman, The Hygiene Bank

Tom Poynter
Chairman, The Hygiene Bank

*The Trussell Trust, https://www.trusselltrust.org/news-and-blog/latest-stats/mid-year-stats/
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THE BIG PICTURE

Our
Impact
in 2021

The Hygiene Bank pulled out all the stops to
empower our network of volunteers to be there
on the front line of hygiene poverty in 2021.
It was never going to be an easy year for
anyone, but we knew it was going to be
especially hard for those on lower incomes.
We pulled together. We collaborated with
brands, corporates, local councils and
the general public to ensure that our
Local Projects were able to support the
rising needs of their local communities.

I had never seen our local
food bank so busy. It was
truly awful to see so many
people unable to afford
life’s basics.”
Jean, THB
Northern Ireland

We targeted areas of unreached
need through our incredibly impactful
Educational Partnership Programme.
In addition to providing immediate support,
we continued to push the issue of hygiene
poverty further up the agenda. We hosted
our second National Hygiene Week, calling
for everyone to ’Look Up’ and see the
hidden crisis that is hygiene poverty.
We laid the groundwork for impact in the postpandemic era, by commissioning the first ever
national study focusing on hygiene poverty.
We want to thank every single donor
who made it possible for us to alleviate
hygiene poverty in this difficult year.

I love that it’s a communitybased initiative… all the
products donated go to
help real people in need.”

Alex, THB
Farnham and Aldershot
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Our Impact
in Numbers

441,882kg
of personal and household
hygiene products were distributed,
with an estimated value of
over £2.2 million

825

new
community
partners

drop-off
points in Boots
stores +84%
from 2020

community partners
registered with us
in total

+

from 2020

drop-off
locations

452

2028
45%

885

479

active
volunteers

154
active
Local Projects
operated
across the UK
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FOCUS ON:

Projects,
Volunteers
and Community
Partners
If COVID-19 brought us any benefits,
an invigorated sense of community
must be among them. Despite all
the prohibitive measures, including
lockdowns, 2021 was certainly a
year of growth for our busy projects,
volunteers and Community Partners.

There is a
real family feeling
to The Hygiene Bank
community, with
Local Projects sharing
resources, insights
and funding
ideas.
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Local Projects

154

The Hygiene Bank is comprised of a network of locally run hygiene banks, our
Local Projects. Centrally co-ordinated, yet completely autonomous to meet
the needs of their area, our model enables The Hygiene Bank to connect with
communities and ensures that local donations serve local needs.

active
local
projects
in 2021

885

drop-off points
throughout the UK,
managed by
our projects

£335,774

441,882kg

of product was distributed
by our projects, with an
estimated retail
value of over £2.2m.

was raised by our projects
through local fundraising
initiatives in 2021, a 55%
increase from 2020. Every
penny raised locally is
invested locally.
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Meet a
Local Project

Any standout
memories of 2021?
“Everything seems like such a
milestone, as we’re such a young
project, but if I have to choose,
then I’ll choose two!”

“We held a 5-mile team walk
between our two local Boots
stores to raise awareness of
our mission and bond as a
team of volunteers.”

The Hygiene Bank Swansea was
set up in May 2021 and is run
by Project Co-ordinator, Lesley.
It is an amazing example of
community empowerment, as
many of the volunteers have
experienced hygiene poverty at
some point in their lives.

What inspired you to start
The Hygiene Bank Swansea?
“For my day job, I am the Wellbeing
Co-ordinator for Dyfodol, a substance misuse
and criminal justice project. I was looking for
wellbeing activities for my team to get involved
with. The Hygiene Bank was ideal – it served
an unmet local need and it’s an issue that
resonates with Dyfodol beneficiaries.”

“Another great moment was
securing our first successful funding
application through a crowdfunding
scheme called Spacehive, in
partnership with Swansea Council.
We were awarded over £4,500!”
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Volunteers
Busy projects are the result of dedicated
volunteers. Our people are the heart and soul
of the charity. We believe their energy and
commitment make The Hygiene Bank one of the
most innovative and impactful support charities
in the UK.
They proactively fundraise in their communities
and forge key frontline relationships with
Community Partners to alleviate hygiene
poverty. They continually challenge injustice
and champion community action.

We had over 479
active volunteers
in 2021.

Meet some
Volunteers

What inspired you
to volunteer for The
Hygiene Bank?

Julia, Jean, Alex,
Fabienne and
Lorraine share
their stories of
volunteering for
The Hygiene Bank.

Jean, THB Northern Ireland:
“I saw a post on social media
about a teenager experiencing
period poverty. I couldn’t just scroll
past. There were times when at
least three of my daughters would
be needing period products at the
same time, so I knew the expense
involved. I couldn’t imagine the
turmoil of not being able to provide
them with proper period products.
I couldn’t sign up fast enough.”
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What do you love most
about volunteering for
The Hygiene Bank?
Alex, THB Farnham and Aldershot:
“The Hygiene Bank does such
good work supporting local
communities… It’s rewarding,
life-affirming and great fun.”

The ethos of ‘give local,
help local’ resonates
with me.”
Julia, THB
Twickenham

Any standout
memories of 2021?
Fabienne, THB Bromley:
“Picking up our first collections
after lockdown. Seeing such
amazing generosity... really
brought our “local donations
for local needs” ethos to life.”
Jean, THB Northern Ireland:
“I will never forget seeing how busy
my local food bank was by the end
of the year. It was very sobering and
emotional. I was so thankful for our
donations, so thankful to be able to
make a contribution.”

Finding impact comes in all
sizes… We had a simple request
via the Salvation Army from a
little girl who ‘wanted a bath
with lots of bubbles’. Of course
we made that happen!”
Lorraine, THB Oxted,
Edenbridge & Hurst Green
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Community Partners

The Hygiene Bank is an indispensable community
resource. We respond to crisis calls, we facilitate
access to hygiene essentials, and we use locally
raised funds to ensure that our Community
Partners are equipped with everything they need
to fight hygiene poverty on the front line.
We value our Community Partners; they are
our gateway to those experiencing hygiene
poverty. Our partnerships with them are rooted in
empathy, compassion, justice and community.

The Hygiene
Bank supported
over 2,028
Community
Partners in 2021.

Meet a
Community
Partner
Their Voice, Caterham,
supported by
The Hygiene Bank,
Edenbridge.
Their Voice is a charity built
on care and compassion for
those who have been affected
by modern slavery. Their Voice
provides practical and emotional
support to people suffering
the trauma of being trafficked
and held in modern slavery.
“We see the impact of
providing hygiene essentials.
We delivered some men’s
toiletries to a safe house and
placed them in the room
ahead of the person’s arrival.
When the new occupant saw
the toiletries, his immediate

Nobody has ever
given me anything for
nothing, people have
always taken from me.
Thank you.”

reaction was ‘how much is
this going to cost me?’
When we said ‘absolutely
nothing’ and explained it’s for
him, we could see him welling
up with emotion, saying ‘Nobody
has ever given me anything for
nothing, people have always
taken from me. Thank you.’
In 2021, Their Voice provided
almost 1,000 essential toiletry
packs to help alleviate
hygiene poverty within
the demographic of the
individuals they support.
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The Hygiene Bank
supplies food banks,
refuges, schools, Social
Services and many other
charitable organisations
that work directly with
individuals experiencing
hygiene poverty.

These donations mean
we can support highly
vulnerable families and
reduce some of the
difficult choices some
families have around
how to prioritise money.”
Community Partner,
School, Yorkshire

“Your support brings sheer relief
to many struggling families.”
Community Partner, School, Surrey

“I am 17 and go to college. It’s just me
and my mum at home and my mum is
not well. When I was at school, my school
had products from The Hygiene Bank...
if it wasn’t for them, I don’t know if I would
have had the confidence to go to college.”

“Hygiene products are seen as a necessity
for most but for some of our families, they
are seen as a luxury. Having shower gels
and shampoos will help immensely for
those who are in such financial hardship
that there is very little money for food. The
impact of COVID and rising prices has hit
families hard, and many are struggling.”

“All our families receive hygiene packs
at the food bank but our numbers of
clients are rising year on year. We have
grown by 80% in the last three years. Your
donation helps us to meet the demand.”

Community Partner, School, Nottingham

Community Partner, Food Bank, London

Recipient, Student

FOCUS ON:
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Mum & You

Brand Family
The Hygiene Bank’s brand family is a constant source
of strength, collaboration and inspiration.

Unilever
Unilever ran a Buy 2,
Donate 1 campaign,
resulting in a staggering
623,100 units donated.
Overall, they sold over 4.2
million units during the
campaign, affirming the
consumer support
for our collaboration.

This will keep our
families who cannot
afford these products
safe and well.”

Deliveries
throughout the
year… in August,
our projects
received an
incredible 113,000
nappies.

Ongoing impact:

Customers could
also opt to add
a £2 donation
at checkout...
raising £2,788.

a pack of
nappies for every
subscription.

We are delighted to continue
this partnership into 2022. We
are going to introduce more
donation features, as The
Hygiene Bank clearly resonates
with our wonderful customers.”
Mum & You

Community Partner,
Lewisham
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NIVEA

Pampers

Each donation from Nivea made a real
difference to the safety and wellbeing of our
communities. I have seen it first hand when
I chatted to a mummy who said she really
needed a little treat but could only afford a
food shop that week.”
Community Partner,
School, Blackpool

World Kindness
Day Social Media
Campaign:
a product
donated for every
tag, resulting in
445 units.

NIVEA donated one
product for every
one sold in ASDA,
Morrisons and
Tesco throughout
October, December
and January, with
a commitment to
donate 100,000 units.

+

Caring Together:
Buy One Give One
Free on every Nivea
Care & Cleanse
item purchased
online in July.

Pampers donated
a percentage of
every pack sold for
a month, resulting in
a financial donation
of over £9,000.

Thank you for the donation
of nappies. They took the
pressure off the weekly shop
and really helped me out.”
Recipient

In the current pandemic
and being in lockdown,
being given nappies helped
me out so much.”
Recipient
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Soap & Glory

Harpic
50,000 units of
toilet cleaner donated.

Hycolin

120,000

Donated over
120,000 antiviral
cleaning products.

Over 21,000
units donated.

John Frieda
For every John Frieda
Frizz Ease Serum sold,
a haircare product
was donated, totalling
68,000 units.

My Pura
Donated over £20,000
worth of eco-friendly
nappies and wipes by
April 2021, providing
incredible support
during the challenging
lockdown months.

“We are so proud
to be involved with
an organisation like
The Hygiene Bank so
we can contribute
to helping end
hygiene poverty!”

Henkel
Donated wipes
and sanitisers to
over 20 projects.
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Boots

Our strategic partnership with Boots
continued to flourish in 2021, delivering highimpact campaigns and activations.
Our collaboration is driving social change
and empowering our network of volunteers
to fight hygiene poverty on the front line.
From our famous instore yellow donation points to
engaging media campaigns, the success of our
relationship with Boots is testament to what can be
achieved when brands and charities work together.

Highlights of our work with
Boots in 2021 include:

229
NEW donation
points in
Boots stores

Donation Points
In 2021, Boots doubled the
number of donation bins in
its stores across the UK, with
229 new points introduced,
bringing the total to 452.
Via these donation points,
a phenomenal 23 tonnes
of product were donated!

We even found time to celebrate our first
anniversary of working with Boots.
Thank you, Boots – 2021 would not have
been the same without you!
Donations Boost
For every kilo of product donated
via Boots stores, Boots also donated
four of its own brand products to
The Hygiene Bank. This total was
also doubled during June to
celebrate National Hygiene Week.

1kg=
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Boots.com Voucher Initiative
Boots customers donated over £3,500
through this initiative since it launched
in National Hygiene Week. These
vouchers are now an established
source of support for the charity.

The Back-to-School
Campaign
Focusing on hygiene
poverty, this campaign
included funding a study
of 500 teachers, fuelling a
powerful media campaign
to boost awareness of The
Hygiene Bank and our
important work.

Boots also supported our
Educational Partnership
Programme pilot, helping
us support those in need
beyond the reach of our
existing projects.

Community Presence
Building Foundations
Boots sponsored our research
project into hygiene poverty. Truly
groundbreaking, this first-of-its-kind study
– to be published in 2022 – will elevate
the issue of hygiene poverty and set the
course for real, meaningful change.

Boots offered to host our
instore pop-up extravaganza
with Unilever at its Covent
Garden store to promote
National Hygiene Week.
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Meet a Brand:
smol
Innovative. Resourceful.
Passionate. Great minds think
alike – our partnership with smol
is rooted in our mutual mission
to make change happen.

“Our relationship with The Hygiene
Bank started back in 2018.
Originally, we began donating product
as and when we could; a year later
we created our ‘rinse, return and lend
a hand’ scheme, which has been
incredibly popular and enabled us
to donate thousands of washes.
In 2020 we introduced our ‘donate a
wash’ scheme, which really connected
with our customer base, allowing
them to regularly donate every time
they bought their own product.
The Hygiene Bank helped us understand
much more about hygiene poverty and
the link between cleanliness and negative
issues at school, such as bullying.
With 8 out of 10 teachers reporting that
they’ve witnessed a rise in the number of

Over 26,000
laundry tablets
donated in 2021.

26,000

In November 2021, smol launched
a crowdfunding campaign to fund
Suds in Schools. The original target
of £10,000 was smashed in 3 hours,
they reached £25,000 in 25 hours, and
topped £50,000 by the end of 2021.

children turning up to school unwashed
or in unclean uniform in the past five
years, we had to do something and so
the Suds in Schools campaign was born.
We have since been blown away by the
response and the generous support of
our customers in raising over £50,000
in support of ‘suds in schools’! We’re
now busy rolling out multiple free minilaunderettes in schools throughout the UK.
The great thing about The Hygiene Bank
is that they share our drive and energy,
enabling us to be really innovative
with our campaigns. We’re incredibly
proud of all the work we have done
together. It just goes to show what can
be achieved through collaboration.”
Paula Quazi, Co-founder, smol

Our collaboration with
smol resonates, engages
and has a great impact
on local communities.
Watch this impact
grow in 2022!
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FOCUS ON:

Educational
Partnership
Programme Pilot
The Hygiene Bank operates across the UK, but
recruiting volunteers in some of the most deprived
areas has always been a challenge.
Our Educational Partnership Programme pilot was
set up to reach these critical areas of need, and its
success is one of our most exciting impacts of 2021.
Poverty in Liverpool
The pilot kicked off in September 2021 with two schools
in Liverpool, supporting over 200 students and families
experiencing poverty.
We delivered over 618kg of hygiene essentials purchased
with a £2,500 starter donation raised by our Community
Partner The Star Academies Multi Academy Trust.
To maintain a steady supply, we set up collection boxes in
local Boots stores and onboarded some store employees as
volunteers.

Just over 25% of
all children in the
Liverpool City Region
live in poverty.
Liverpool City
Council, 2015–19
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The results were amazing.
Feedback proves our pilot
reached families in need
during one of the most
financially and socially difficult
periods of our generation.
Partnering with schools in
this way also delivers support
through existing community
relationships, allowing families
to access hygiene essentials
without shame or stigma.
Our pilot surpassed its
objectives and will shape
The Hygiene Bank’s strategy
for reaching unmet areas
of need in 2022 and beyond.

Between
September
and
December
2021, we...

815
215
3

provided 815kg
of products
supported over
215 families
set up 3 Boots stores
with donation points
and staff volunteers

raised

£22,500

Impact in Action

Providing hygiene
basics eased some
of the financial
burdens during a
difficult period.

Providing hygiene
basics takes away the
forced choice between
hygiene essentials and
food or utility bills.

Getting this donation made me
feel really happy and grateful.
I cannot afford to buy all these
things at the same time. We will
make really good use of all the
items. Thank you!”
Recipient, EPP Pilot

FOCUS ON:

Our Campaigns
National Hygiene Week 2021 put hygiene poverty on the
centre stage with a blaze of activity that resulted in a media
reach of over 16.8 million* and raised over £44,000.

Look Up
Rooted in the need
to drive awareness of
hygiene poverty as a
hidden crisis in modern society, this
hard-hitting campaign encouraged
everyone to ‘Look Up’ and recognise
the scale and impact of hygiene
poverty in their community.
“It’s devastating that hygiene
poverty has gone undetected or
unacknowledged in our society.
Whether it’s written off as part of
‘making ends meet’ or so heavily
shrouded in shame and stigma
that it’s rarely talked about, it’s
time for change. It’s time for us all
to Look Up.” Lizzy Hall, Founder.

Powerful Brand Partners

Boots doubled their donation boost for
National Hygiene Week, donating eight
Boots Basics products for every kilo of
product collected in store in June.
Unilever teamed up with Boots with a Buy
Two, Donate One campaign that provided
products for over half a million people.
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Street Art

Schools and
Young People

Turning heads, and inspiring
conversations, our vibrant street
art campaign brought the issue of
hygiene poverty to life and created
a real buzz in communities with high
rates of hygiene poverty.

Much of the work we do supports
families, so resonating with children was
a key part of National Hygiene Week.
Thanks to our partner Boots, we were
able to provide hygiene poverty lesson
plans for KS2 and KS3. All resources were
free to download.

Together, these
epic fundraisers
brought in nearly
£60,000.

Epic Fundraisers

We engaged,
we inspired,
we sparked curiosity.

In addition to local fundraising activities,
our Head Office organised a Royal Park
Trek in London: a 42km route from Richmond
to Greenwich.
We also held an online auction, featuring music
memorabilia from legends such as Elton John
and George Michael.

‘What does being
clean mean to me?’
Our National Children’s
Art Competition
generated engagement
with the issue of
hygiene poverty.

22

Purposeful
Panel Discussions
Collaboration and communication
are key to formulating lasting,
meaningful change.
National Hygiene Week 2021 hosted
a series of informative and directional
panel discussions focusing on
community, brands and advocacy.

• Look up: enabling
Panelists
community action
included MPs,
leading figures • Why brands should
from poverty
support charities
organisations, • The power of
Community
communities:
Partners and
empowering
volunteers.
volunteers

Be part of National
Hygiene Week 2022!
Our National Hygiene Week activities deliver
real impact and make essential strides in
tackling hygiene poverty. We are so grateful
to our sponsors for enabling us to stage such
an important week, and we are preparing
to kick off National Hygiene Week 2022 on
Monday 3 October. To get involved and become
part of our growing flagship awareness event,
email NHW@thehygienebank.com.

#IITB 2021
Our popular #itsinthebag campaign returned
in December 2021 with a festive bang, with over
5,400 bags given out to those in need. From
gorgeous handbags to bumper festive parcels
in Peppa Pig rucksacks and laden baskets,
#itsinthebag was a Christmas extravaganza.
Christmas 2021 was so hard for so many, and we
are really proud of our #itsinthebag campaign
for delivering a much-needed dose of luxury and
love to those who needed it the most.

Sorting out the bags
for our Christmas ‘It’s
in the Bag’ appeal –
it was chaos in the
storage unit but we
had a fun day getting
them all organised!”
Alex, Volunteer, THB
Farnham and Aldershot
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FOCUS ON:
Individual donors

Fundraising
Fundraising growth remained steady
in 2021 despite the difficulties
imposed by the pandemic.
We are blown away by the enthusiasm,
empathy and generosity shown by
all members of our Hygiene Bank
community, every single one of
whom rallied together to raise over
£700,000 to tackle hygiene poverty.
With an ambitious strategy to
increase our reach and impact in
2022, The Hygiene Bank remains
committed to sourcing further
sustainable financial contributions.

£170,836
Our supporters raised awareness of
The Hygiene Bank whilst raising vital
funds from members of the public.

Corporate support

£23,231

Businesses across the UK joined our
movement to end hygiene poverty by
donating products and raising funds.

Grants

Treks and online auction

£257,000 £59,644
We worked together to win over 100
grants, all of which were invested into
alleviating hygiene poverty.

It was awe-inspiring to see our
community of fundraisers challenge
themselves in support of our cause!
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Local project support

£335,774
Our projects worked tirelessly to raise
funds that were reinvested back into
their local communities.

Whether it’s responding
to a specific need or
having the resources to buy
products for #IITB, having our
own local reserves means
we can meet local needs”
Emma,
Volunteer, THB Medway

The Hygiene Bank’s
research project

£51,600

Boots generously sponsored our pioneering
research into hygiene
poverty. “Sponsorships of this kind
are transformative, as they lay the
foundations for systemic change in
the eradication of hygiene poverty.”
Edgar Penollar, CEO, The Hygiene Bank.

Educational
Partnership Programme

£10,000

Support from The National Lottery gave
children the essentials they need to stay
clean, happy and healthy.

Impact in Action
In 2021 The Hygiene Bank Doncaster raised
an incredible £110,000! Over £65k came
from grants. This has empowered them to
increase their Volunteers, support more
Community Partners and importantly,
purchase more hygiene products for those
experiencing poverty in their local community.

Sadly, the number of individuals
and families in our local
community experiencing hygiene
poverty is growing rapidly. We
are fortunate to be supported
by so many generous donors, all
of whom have enabled us to meet
the demand for our support.”
Serena,
Volunteer, THB Doncaster

FOCUS ON:

Future
Plans
We are committed to our
ultimate goal – the eradication
of hygiene poverty in the UK.
While this goal is not yet in
sight, we believe that every
step we take is significant.
Some steps are small, such
as a new drop-off point, and
others are monumental leaps
forwards, such as our hygiene
poverty research project.
We continually review our
impact to ensure that we are
alleviating hygiene poverty
today, while ensuring our
voice sparks meaningful, longterm change for the future.
A future where everyone
in the UK has access to
essential hygiene products.
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Goal 1:

Drive the
Narrative
In 2022 we will publish the
UK’s first in-depth national
study into the incidence and
impact of hygiene poverty.
This groundbreaking study will
provide quantitative data to
expose the UK’s hidden crisis,
while adding to the bank of
qualitative evidence that we
have been accumulating since
we were founded in 2018.

Elevate
the issue
of hygiene
poverty

Collaborate
with other
charities and
organisations

Fuel the
debate on
hygiene
poverty

We will elevate the issue of
hygiene poverty to policymakers,
academics, health experts
and thought leaders.
We will fuel the debate
on hygiene poverty at the
grassroots level, challenging
perceptions and driving
empathy and understanding.
We will collaborate with other
charities and organisations
in the poverty sphere to
drive meaningful change.
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Goal 2:

Goal 3:

Target Unmet
Need in Areas of
High Deprivation

Grow and
Sustain The
Hygiene Bank

We will roll out our successful
Educational Partnership
Programme to further areas of
unmet need.

Our Local Projects are
invaluable communitybased resources. Demand
for their services is rising,
and we will strive to reach
all those in need.

Develop and
engage our
corporate
sponsors

Roll out our
successful
Educational
Partnership
Programme

We will develop strong
partnerships with local councils
and community organisations.
We will develop and engage our
corporate sponsors to ensure
momentum and sustainability.
We will unite communities
against hygiene poverty.

Strive to
reach all
those in
need

Grow as a social
movement
for change

We will continue to alleviate
the pressure for those
experiencing hygiene poverty
today, while growing as a
social movement for change.
We will enhance and
expand our brand family.
We will advocate for change
on a political level, educating
local MPs and challenging
systemic policies that allow
hygiene poverty to take
root in communities.
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Thank you
I started The Hygiene Bank in 2018 with a single
WhatsApp message to round up hygiene
product donations for my local food bank.
I had just watched I, Daniel Blake and was
overwhelmed that the character Katie
Morgan was unable to access basics such
as tampons, deodorant and razors.
It turned out that the film was reflecting reality.
Community support services such as food banks
had a huge, unmet need for hygiene essentials.
Like many people, I hadn’t even considered
that hygiene poverty could exist in the UK in the
twenty-first century. Discovering that hygiene
poverty not only existed but was rife in many
communities was an enormous shock.

I am humbled by the work of our Community
Partners, who have had to expand their
safety nets to cope with the influx of people
in need. Their stories motivate us to dig
deeper, to make sure that we are always
able to step up and provide for those
of us experiencing hygiene poverty.
Our ability to provide these fundamental basics
has been boosted by our family of brand and
corporate sponsors. A special thank you must
go to Boots, whose unequivocal support has
enabled us to achieve more than we ever
thought possible in such a short time. Celebrating
our first anniversary of working together was
a very bright highlight in a difficult year.

Four years on and I am still shocked that
hygiene poverty exists in modern society. But
I am equally encouraged and inspired by
the strides we have made in tackling it.

Credit must also go to our amazing Head Office
Team. Their dedication and creativity have
empowered the charity to make great strides in
tackling hygiene poverty today and in the future.

I’m especially in awe of how resilient and
supportive the Hygiene Bank community has
been throughout the difficulties of 2021.

We have built a formidable community, and
we are equipped with the knowledge and
the conviction to drive our mission forwards.

Our volunteers went above and beyond;
their empathy and commitment to their
local communities seemed to magnify
under the pressure of the pandemic.

But we need you to step up and
help us empower change.
Whether that’s by volunteering, donating,
fundraising or incorporating us into your

Lizzy Hall
Founder, The Hygiene Bank

company’s corporate social responsibility (CSR)
commitments, please get involved. We all have
a role to play in tackling hygiene poverty.
Together, we can inspire real, meaningful change
for a fairer future. A future where everyone
can afford to stay healthy, safe and clean.
Thank you for reading this report
Lizzy Hall, Founder, The Hygiene Bank
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